Module Catalogue
Arts, Media and Communication
Undergraduate Study Abroad 2026/7
Semester 1
	Module Code
	Module Name
	Level
	Semester
	UK Credit Value

	Animation

	[bookmark: 4ANIM002W_return]4ANIM002W
	Storytelling and Narrative
	4
	Semester 1
	20

	[bookmark: 5ANIM004W_return]5ANIM004W
	3D Computer Animation
	5
	Semester 1
	20

	Creative Media Arts

	[bookmark: 4MEST001W_return]4MEST001W
	Storytelling: Photography and Web Media
	4
	Semester 1
	40

	[bookmark: 5MEST001W_return]5MEST001W
	Media Frontiers: Exploring Creative Technologies
	5
	Semester 1
	20

	[bookmark: 5MEST006W_return]5MEST006W
	Scriptwriting For Media
	5
	Semester 1
	20

	Digital Media

	[bookmark: 4MECM003W_return]4MECM003W
	Digital Media and Society
	4
	Semester 1
	20

	[bookmark: 4MECM005W_return]4MECM005W
	Storytelling Across Platforms
	4
	Semester 1
	20

	[bookmark: 5MECM001W_return]5MECM001W
	Theories of Media and Communication
	5
	Semester 1
	20

	[bookmark: 5MECM003W_return]5MECM003W
	Internet Cultures
	5
	Semester 1
	20

	[bookmark: 5MECM006W_return]5MECM006W
	Stories, Updates, Feeds: Multiplatform News
	5
	Semester 1
	20

	[bookmark: 5MECM007W_return]5MECM007W
	Consumer Culture and Society
	5
	Semester 1
	20

	[bookmark: 5MECM012W_return]5MECM012W
	Design Thinking applied to Media and Communication practice
	5
	Semester 1
	20

	[bookmark: 5MECM014W_return]5MECM014W
	Mobile First: Video and Social Media Content
	5
	Semester 1
	20

	[bookmark: 5MECM017W_return]5MECM017W
	Specialist News and Features
	5
	Semester 1
	20

	[bookmark: 6MECM004W_return]6MECM004W
	Data and Society
	6
	Semester 1
	20

	[bookmark: 6MECM005W_return]6MECM005W
	Media Law, Regulation and Ethics
	6
	Semester 1
	20

	[bookmark: 6MECM008W_return]6MECM008W
	Diversity and the Media
	6
	Semester 1
	20

	[bookmark: 6MECM009W_return]6MECM009W
	Specialist Public Relations
	6
	Semester 1
	20

	Fashion Business Management

	[bookmark: 4FAMN007W_return]4FAMN007W
	Fashion Product Development
	4
	Semester 1
	20

	[bookmark: 4FAMN011W_return]4FAMN011W
	Introduction to the Fashion Industry
	4
	Semester 1
	20

	[bookmark: 6FAMN006W_return]6FAMN006W
	Fashion Business Simulation Game
	6
	Semester 1
	20

	[bookmark: 6FAMN014W_return]6FAMN014W
	Future Trends and Insight
	6
	Semester 1
	20

	Fashion Marketing and Promotion

	[bookmark: 6FADE011W_return]6FADE011W
	Creative Fashion Branding
	6
	Semester 1
	20

	Film

	[bookmark: 5FMPR002W_return]5FMPR002W
	Screen 2: Short Form Film and Video
	5
	Semester 1
	20

	[bookmark: 5FMST001W_return]5FMST001W
	Screen 2: Identities: Race, Class and Gender in Film and Television
	5
	Semester 1
	20

	Fine Art Media

	[bookmark: 4FIAR001W_return]4FIAR001W
	Introduction to Mixed Media Fine Art Practice
	4
	Semester 1
	40

	[bookmark: 4FIAR007X_return]4FIAR007X
	Modern Art in London
	4
	Semester 1
	20

	[bookmark: 5FIAR001W_return]5FIAR001W
	Contemporary Fine Art Practice 2.1 Exploration & Development
	5
	Semester 1
	40

	[bookmark: 5FIAR002W_return]5FIAR002W
	Concepts of Contemporary Art Practice
	5
	Semester 1
	20

	Games Art/ Games Design

	[bookmark: 5CCGD020W_return]5CCGD020W
	Collaborative Game Development
	5
	Semester 1
	20

	Graphic Design

	[bookmark: 6GPDS008W_return]6GPDS008W
	Entrepreneurship for Creatives
	6
	Semester 1
	20

	[bookmark: 6GPDS009W_return]6GPDS009W
	Publishing and Print
	6
	Semester 1
	20

	Illustration

	[bookmark: 6ILLU007W_return]6ILLU007W
	Designing Narrative Experiences
	6
	Semester 1
	20

	[bookmark: 6ILLU008W_return]6ILLU008W
	Experimental Image Making
	6
	Semester 1
	20

	Music

	[bookmark: 4CTAD001W_return]4CTAD001W
	Creativity and Collaboration
	4
	Semester 1
	20

	[bookmark: 4MUPR007W_return]4MUPR007W
	Music Production Fundamentals
	4
	Semester 1
	20

	[bookmark: 4MUSH006W_return]4MUSH006W
	Artist Development in Practice
	4
	Semester 1
	20

	[bookmark: 5MUMN007W_return]5MUMN007W
	Synchronisation: Music and Brands
	5
	Semester 1
	20

	[bookmark: 5MUPR010W_return]5MUPR010W
	Applied Production
	5
	Semester 1
	20

	[bookmark: 6MUMN003W_return]6MUMN003W
	Data and Analytics in the Music Industry
	6
	Semester 1
	20

	Photography

	[bookmark: 4IMAG017W_return]4IMAG017W
	Constructing Photographs
	4
	Semester 1
	40

	[bookmark: 5CTAD003W_return]5CTAD003W
	The Self-Directed Brief
	5
	Semester 1
	20

	[bookmark: 5IMAG019W_return]5IMAG019W
	Fashion Studio Photography
	5
	Semester 1
	20

	[bookmark: 5IMAG022W_return]5IMAG022W
	The Networked Photograph
	5
	Semester 1
	20

	Television Production

	[bookmark: 4TVPR006W_return]4TVPR006W
	Switch On: Key Concepts in TV
	4
	Semester 1
	20

	[bookmark: 5SCRN002W_return]5SCRN002W
	Understanding Screen Performance
	5
	Semester 1
	20



Animation
[bookmark: 4ANIM002W]Storytelling and Narrative
Module Code: 4ANIM002W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
This module focuses on visual storytelling and narrative filmmaking for animation, with a particular focus on narrative in relation to the visual sequence. Students will engage with and critically reflect on a variety of sources and apply some of these approaches in their own practice. The module is designed to provide a link between animation theory and practice. Students will produce critical writing and also participate in weekly practical experiments. 
Assessment: Coursework (20%), Portfolio (80%)
[bookmark: 5ANIM004W]3D Computer Animation
Module Code: 5ANIM004W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
This module is an introduction to working in 3D. It will give you an overview of the various applications of 3D modelling and animation, as well as an understanding of 3D aesthetics. A series of workshops will introduce you to the skills needed to model your own 3D assets, and you will practice animating a 3D rig. These workshops will be the building blocks you need to develop your own concept for a 3D asset or animation. You will develop a digital 3D computer animation using tools such as Toon Boom / Maya. 
Assessment: Coursework (20%), Portfolio (80%)

Creative Media Arts
[bookmark: 4MEST001W]Storytelling: Photography and Web Media
Module Code: 4MEST001W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 40
Portfolio required. 
This module establishes the interrelationship between media theory and practice by introducing theoretical and conceptual frameworks that underpin creativity in the contemporary media arts industries. This interconnectedness is reflected in the assessment structure, which comprises an interdisciplinary Storytelling Project (70%) and a Written Essay (30%) to be chosen from a series of questions based on themes and debates addressed throughout the module. As such, the module develops key academic and creative skills for critical research and analysis.
Assessment: Coursework Practical (70%), Portfolio (30%)
[bookmark: 5MEST001W]Media Frontiers: Exploring Creative Technologies
Module Code: 5MEST001W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
The frontiers of media practice increasingly disregard the distinctions between traditional media. This module challenges students to explore the boundaries of existing media to develop emergent and transferable skills pertinent to an age of digital distribution. These explorations will be situated in relation to contemporary debates including sustainability social and climate justice. Intermediate and advanced workshops across course media (typically, new media; still and moving image; physical computing; AR/VR) will be provided to support the Media Frontiers Project. Working individually or in a group, students will be asked to identify their production methods in relation to this spread of media.
Assessment: Coursework (100%)
[bookmark: 5MEST006W]Scriptwriting For Media
Module Code: 5MEST006W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. Portfolios should consist of written work in script or creative writing mode.
This module enables students to gain practical experience, along with a critical and conceptual understanding of the processes involved in writing a short script for various media, such as moving image, audio-based or interactive media. The role of the writer and specific writing methodologies are placed within a professional framework of script- and screenwriting, with the specific practices of writing for media differentiated from other forms (for example. journalistic or literary forms). 
Assessment: Coursework (100%)

Digital Media
[bookmark: 4MECM003W]Digital Media and Society
Module Code: 4MECM003W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
This module introduces key debates concerning the social, political, economic and technological significance of the changing digital media industries. It aims to provide an understanding of the relationship between society and digital media. By exploring key concepts such as structure, agency, power, representation and communication this module will question how digital media shape our interactions and experiences, how they change institutions (both social and industrial) and what the effects of this are on the changing digital media landscape. We will equip students with knowledge and critical understanding of the key features of contemporary digital media environments.
Assessment: Coursework Practical (30%), Coursework (20%), Essay (50%)
[bookmark: 4MECM005W]Storytelling Across Platforms
Module Code: 4MECM005W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
This module provides students with an introduction to theories of narrative, and a critical application of narrative theory to examples of storytelling in different media and professional contexts, evaluating and interrogating them from both academic and professional viewpoints. The module equips students with the tools, vocabulary and historical perspective required to engage critically with content creation across the spectrum of digital, still and moving image and audio texts. Students will analyse media content created in different formats, for different media outlets – from news stories and video documentaries to podcasts, social media feeds and PR campaigns, advertising and television. They will be encouraged to explore ways of applying the theoretical knowledge gained to their own storytelling work and media creation. The work they do on this module will be linked directly to the production skills gained on the core Year 1 module Creating Digital Content.
Assessment: Essay (50%), Coursework (50%)
[bookmark: 5MECM001W]Theories of Media and Communication
Module Code: 5MECM001W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
The module provides a comprehensive introduction to the theories that have informed our thinking on media and communication. It covers a range of theoretical approaches in a loosely historical sequence, showing the development of theoretical reflection around the media and the interconnections between different ideas. Drawing on contemporary examples, the module encourages students to use these theoretical tools to reflect on current developments in media and communication. These may include, for instance, social media surveillance, the discourses and ideologies promoted by the news, radio and television, or the role of digital media in contemporary propaganda techniques.Sustainable development has become central to learning and teaching in higher education, reflecting the increasing wider social awareness and recognition of sustainability agendas. The University of Westminster is committed to the United Nations’ 17 Sustainable Development Goals (SDGs). Sustainability is not only about climate change and other environmental questions, but also encompasses a broader range of goals and aspirations to improve social justice, poverty, health, and education at local and global levels.Sustainability agendas offer new lenses through which to view the relationships between social, cultural, economic, and environmental challenges, which makes them highly relevant to the study of media and communication. In this module, through our engagement with certain theories and through assignments like Blog writing, we address some of these goals, like Gender Equality ( Goal 5). In week nine, we engage with the question of media and try to engage with how media can contribute to the question of gender equality. Students can choose to write a blog on the topic using examples. Likewise, engaging with Media Discourse in week seven, we aim to address the goals (ten and sixteen) around reduced inequalities. How media discourse can produce inequality and discrimination, and how it can be addressed. Also, how media discourse can play an important part in having a just and peaceful world.
Assessment: Coursework (50%), Essay (50%)
[bookmark: 5MECM003W]Internet Cultures
Module Code: 5MECM003W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
This module provides a conceptual and practical understanding of the development, significance and contemporary uses of social media, and grounds these within histories of the internet and internet cultures. It encourages learners to engage in both critical analysis and reflective practice in the networked digital media environment. Learners will critically engage with key ideas surrounding internet technologies and industries, and with the social and cultural dimensions of internet use in the social media environment. 
Assessment: Portfolio (50%), Essay (50%)
[bookmark: 5MECM006W]Stories, Updates, Feeds: Multiplatform News
Module Code: 5MECM006W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
Portfolio required. 
This module is an introduction to core journalism skills that students will use wherever they end up working in the media but particularly if they build careers as journalists. It develops the journalistic skills students gain at Level 4 but focuses on research, reporting, writing and storytelling news in particular. The demands of particular platforms are considered – the differences between online (web and mobile), broadcast and print for example – but overall the module focuses on similarities across formats and on story types and genres that work across platforms. Students learn how to identify and find news stories, how to research and report them, how to fact check and verify material. They will develop interviewing skills and learn how to work with press offices, PRs and official sources. Lessons cover both online research and fieldwork and introduce students to the legal and ethical constraints which inform their work as journalists. The core of the module will focus on writing – from short form breaking news and social media updates to longer news pieces. 
Assessment: Coursework (30%), Portfolio (70%)
[bookmark: 5MECM007W]Consumer Culture and Society
Module Code: 5MECM007W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
This module helps students develop a critical understanding of the consumer as a key figure in capitalist society, by drawing on different analytical approaches including political economy, cultural studies and feminist theory. The module analyses themes such as choice, surveillance, resistance, consumption management, and self-policing. It aims to make sense of the function that promotional industries (advertising, marketing communications, PR) play within late capitalist democracy, and in the context of global and national crises (environmental, financial, social, political). It introduces the student to key theoretical ideas from social and critical theory, political economy and political philosophy, and encourages the student both to reflect on their personal and professional experience, and to apply ideas discussed in the module to real world problems and examples. It aims to develop the student’s ability to critique the function, practices and dominant narratives of promotional communication.
Assessment: Coursework (50%), Essay (50%)
[bookmark: 5MECM012W]Design Thinking applied to Media and Communication practice
Module Code: 5MECM012W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
This module introduces students to the challenges of an increasingly complex world where design thinking, and processes can contribute to more positive, inclusive and sustainable outcomes. This course encourages students to think critically about their circumstances and their responsibilities as communicators to serve the best interests of the future of our planet. As communicators and citizens, we must assume a greater role in rethinking, pursuing, creating and achieving smarter, more practical, and less wasteful approaches to our practical needs. 
Assessment: Coursework (50%), Presentation Group (50%)
[bookmark: 5MECM014W]Mobile First: Video and Social Media Content
Module Code: 5MECM014W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking. 
Portfolio required. 
This module enables students to advance their multimedia production skills and develop specialist expertise in audio, video, and emerging online media technologies. The focus is on producing creative and journalistic content for a mobile-first environment, reflecting current trends in media production and consumption. Students explore the relationship between traditional broadcast formats and digital platforms, gaining experience in creating multimedia stories optimised for mobile audiences. The module encourages experimentation with new media technologies and the effective use of social media as a tool for storytelling, reporting, and audience engagement.
Assessment: Portfolio (60%), Coursework Practical (40%)
[bookmark: 5MECM017W]Specialist News and Features
Module Code: 5MECM017W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking.
Portfolio required. 
This module introduces students to the knowledge, skills and techniques needed to be a specialist writer/reporter and looks more generally at the role of specialist journalism in the modern media. It is designed to build on the basic storytelling and content creation skills students gained at Level 4 and the more specific journalistic skills developed in the first half of Level 5. Students build on the latter in particular to develop the more specific techniques required to cover different ‘beats’. The module allows students to explore different specialist areas – Fashion Journalism, International News, Travel Journalism, Arts and Entertainment Journalism, Finance and Business Journalism and Sports Journalism. Students choose to specialise in one of the areas and learn about the different story types and formats of particular specialist beats. They are introduced to the different sources specialist journalists work with – in particular PRs and press offices. They learn about the way online technologies and social media have changed the work of specialist journalists. They also consider the changing markets for specialist writing.
Assessment: Portfolio (30%), Portfolio (70%)
[bookmark: 6MECM004W]Data and Society
Module Code: 6MECM004W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking. 
The aim of this module is to lay the theoretical and conceptual foundations for understanding and investigating how digital data and society intersect. The module engages with key critical debates surrounding the rise of datafication – the tendency of turning many aspects of everyday life into data and how information is increasingly realised as a new form of value. It introduces critical data studies and analyses a broad range of digital data practices and how they shape and are shaped by socio-cultural, economic and political factors. Students will be introduced to key concepts and theoretical frameworks from an interdisciplinary perspective, apply them to different contexts and case studies, and engage with those through a combination of lectures, interactive seminars and independent study. The assessment consists of a data project as well as a written assignment.  
Assessment: Coursework (50%), Coursework (50%)
[bookmark: 6MECM005W]Media Law, Regulation and Ethics
Module Code: 6MECM005W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking. 
This module provides students with essential knowledge of the laws, regulations, and ethical frameworks that govern journalistic and media practice. It introduces the principles of the English legal system and examines how legal contexts shape the rights, responsibilities, and professional conduct of journalists and media workers. Key topics include defamation, copyright, obscenity, privacy, breach of confidence, and contempt of court, as well as broader restrictions on freedom of expression. The module also explores ethical codes and regulatory structures relevant to media work in the post-Leveson landscape, encouraging critical reflection on the balance between legal control, ethical responsibility, and freedom of the press. While the main focus is on the UK, students are also invited to consider international perspectives and to undertake comparative analyses of different legal and regulatory systems.
Assessment: Essay (50%), Set exercises and test (not exam conditions) (50%)
[bookmark: 6MECM008W]Diversity and the Media
Module Code: 6MECM008W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking. 
This module enables students to gain a critical understanding of the main theories and debates on race, multiculturalism, representation, citizenship, and the political and social contexts of reporting on or discussing diversity. It builds on key concepts from social, political and media theory. Taking both a theoretical and historical approach, the module investigates why certain groups in the society were included in, or excluded from the mainstream, demonised or praised and what the role of institutions, opinion leaders and media of all sorts was in these societal developments. The module offers an innovative mix of theory and practice and not only looks at traditional and digital media but also other cultural forms (the syllabus may at times include campaigning, advertisements, film and museums), to discuss how various cultural products impact the understanding of diversity. Recent political developments and case studies will be discussed. The seminars mostly feature interactive and creative tasks that stimulate multi-perspective, problem-based learning and students will be assessed via practical media work as well as a more traditional academic essay. 
Assessment: Coursework (40%), Coursework (60%)
[bookmark: 6MECM009W]Specialist Public Relations
Module Code: 6MECM009W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.5, with 6.0 writing and speaking. 
This module introduces students to the knowledge, skills, and techniques required to work as a specialist public relations professional, while exploring the broader role and significance of specialist PR within the communications industry. Building on the general skills developed throughout the course, the module enables students to apply their learning to a particular sector of interest. Students choose from four specialist areas—Entertainment PR, Healthcare PR, Non-Profit PR, and Public Affairs—each offering the opportunity for further focus within subfields such as broadcasting, music, pharmaceuticals, or policy. Through sector-specific study and project work, students gain insight into the dynamics and challenges of working in different industries and the diverse stakeholders and media with which specialist professionals engage.
Assessment: Coursework (50%), Portfolio (50%)

Fashion Business Management
[bookmark: 4FAMN007W]Fashion Product Development
Module Code: 4FAMN007W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
This module comprehensively explores the textile and apparel product development pipeline, from the processing of fibres and yarns into fabrics through to garment specification, costing, and final production. It develops students' critical skills to evaluate fabric suitability and performance based on legislation and sustainability, focusing on the environmental impacts of fibre choices and the role of innovation. Students will master essential digital skills for creating Tech Packs and managing critical paths (including sampling, fitting, prints, dyes, and finishes), preparing them to make informed, ethical, and commercially viable decisions in product development. The module links to the Sustainable Development Goals SDG 12 Responsible Consumption and Production SDG 9 Industry Innovation and Infrastructure.
Assessment: In-Class Test/Assignment exam conditions (30%), Portfolio (70%)
[bookmark: 4FAMN011W]Introduction to the Fashion Industry
Module Code: 4FAMN011W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
This module is the students’ introduction to the world of fashion retail, its terminology and processes and issues. It depicts an overview of this global industry, in addition to identifying key retailers and influential people within it. Students will also learn about the context of the Industry by exploring current trading situations and start to develop their commercial awareness. Students will also be introduced to the importance of United Nations Sustainable Development Goals and their relevance to the Fashion industry. Introduction to Excel via LinkedIn learning will be covered, starting to prepare students for roles in the industry. Students will also to be introduced to Edited, a key tool for range analysis.
Assessment: Coursework (70%), In-Class Test/Assignment exam conditions (30%)
[bookmark: 6FAMN006W]Fashion Business Simulation Game
Module Code: 6FAMN006W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Pre-requisite: Open to students majoring in Fashion at their home university only.
This module has been designed to give the student insight and experience into the commercial aspects of retailing a fashion brand from “start-up” strategy through planning and to trading. At the core of this module is the business game. This is an interactive simulation that looks at the risks and opportunities attached to business operations. It is a team exercise and each team must make a number of decisions concerning the set-up, management and eventual profitability of “their company”. These decisions will be effected by the P.E.S.T.L.E. factors. These factors may change whilst the game is running. The final result of the game is relatively unimportant to the learning from the module, the essential point of running the game is to allow the student to begin to make the link between their individual input to the team, the team decisions and the impact on their “business”. So far as possible the game has been designed to replicate the real business and trading environment of a retail unit and to include the factors and decisions that have to be made on a daily basis when trading a product in the retail environment. In order to support the business game lectures and activities will examine the key skills associated with the making of commercial decisions. The module also gives students the opportunity to reflect on their own role in the future of the fashion industry.
Assessment: Presentation Group (60%), Project (40%)
[bookmark: 6FAMN014W]Future Trends and Insight
Module Code: 6FAMN014W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Pre-requisite: Open to students majoring in Fashion at their home university only.
This module will focus on how future fashion industry managers identify opportunities and develop innovative products and services. The module identifies and evaluates how trends evolve and how they impact on the world of fashion retail. Students will be challenged to explore new sources of information and think outside current experience and reference points. The module will explore the important role of data & insights in planning fashion product, operations, marketing and retail. A series of external speakers and field research form an integral and vital element of this module to expand student’s awareness and industry insight. There will be a great deal of scope to research trends, brands and markets. The focus will be on how industry professionals approach both research and the generation of new ideas. Group work will be an important part of sharing ideas and knowledge and develop student’s professional self-awareness and group skills, as well as mimicking the trends and insights working groups in industry. 
Assessment: Portfolio (40%), Presentation Group (60%)

Fashion Marketing and Promotion
[bookmark: 6FADE011W]Creative Fashion Branding
Module Code: 6FADE011W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
IELTS score overall of 6.0, with 6.0 writing and speaking.
Pre-requisite: Open to students majoring in Fashion at their home university only.
The purpose of this module is to provide students with the opportunity to apply fundamental design skills and knowledge of branding strategies previously taught, to the production of creative outcomes. Students will work to an industry inspired brief, underpinning an innovative approach to a re-branding project. Research, concept development and innovation will inform creative branded practical outcomes, utilising multiple channels of communication and presented in aligned multiple formats.This module will relate to the UN Sustainable Development Goals of 4- Quality Education and 12- Responsible Production and Consumption.
Assessment: Presentation (40%), Portfolio (60%)

Film
[bookmark: 5FMPR002W]Screen 2: Short Form Film and Video
Module Code: 5FMPR002W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Screen 2: Short Form Film and Video explores contemporary approaches to creating professional short-form screen content for digital platforms, mobile audiences and emerging media environments.The module responds to the growing demand for agile content creators capable of producing, adapting and distributing media across multiple platforms including TikTok, Instagram Reels, YouTube Shorts, streaming services, websites and branded media channels.Students work individually to develop a portfolio-standard short-form project using accessible production technologies (no M Stores) alongside emerging creative tools such as virtual production environments, AI-assisted pre-production and AI-enhanced post-production workflows. The module develops practical skills in ideation, storytelling, cinematography, sound, editing, audience engagement and platform optimisation while encouraging experimentation with new forms of screen storytelling.Alongside production practice, students critically examine how technological innovation, changing audience behaviours, creator culture, algorithmic distribution and platform economics are transforming the contemporary screen industries.The module equips students with the creative, technical and reflective skills required for careers in film, television, branded content, social media production, digital marketing, online journalism, content creation and emerging forms of screen media.
Assessment: Coursework Practical (70%), Essay (30%)
[bookmark: 5FMST001W]Screen 2: Identities: Race, Class and Gender in Film and Television
Module Code: 5FMST001W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
This module takes an intersectional approach to race, ethnicity, gender and class in film. The module will pay attention to the interconnected nature of these identities. We will look at how they shape lived experiences of people and how moving images participate in this process. We will explore how film reproduces or subverts existing norms and privileges, and discuss topics such as gender, sexuality, diversity, agency, tokenism, LGBTQI representation, critical race theory and whiteness. These terms will be discussed in relation to each other rather than mutually exclusive debates. We will also think about the film form during our classes. Examples we will be looking at will include variety of approaches to the question of identities but also different genres, including discussion on essay film. Discussions on essay film help students formulate their responses in a video essay format. Our emphasis will be on close textual analysis of films in relation to theoretical debates while paying close attention to social and historical contexts where relevant.
Assessment: Coursework (40%), Coursework (60%)

Fine Art Media
[bookmark: 4FIAR001W]Introduction to Mixed Media Fine Art Practice
Module Code: 4FIAR001W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 40
Portfolio required. 
An introduction to the practical & critical challenges of producing contemporary fine art. Using proposed starting points as triggers to self directed enquiry, the aim is to provoke a process of practical and critical enquiry across a range of media. Students consider context and content via presentations and through a journal. A programme of technical workshops and on-going tutorial support, screenings and seminars provide additional impetus alongside an on going diet of recommended exhibitions and events.
Assessment: Coursework (80%), Coursework (20%)
[bookmark: 4FIAR007X]Modern Art in London
Module Code: 4FIAR007X
Level 4
Semester 1
Location: Cavendish
UK Credit Value: 20
Dis-requisite: This module cannot be taken with 4ELIT010X Art and Society.
Modern Art in London offers a unique opportunity to explore London through the art displayed in museums and galleries across the capital. Weekly gallery visits and lectures explore a Modern Art historical survey starting from the late 1800’s and continuing up to the contemporary international art scene experience.Each week students will visit a different London Gallery and spend time working in the gallery both independently and with the module tutors. The note-taking and discussions that take place in the galleries are documented as part of the weekly journal style assessment. Historical and contextual lectures, reading specific seminars and discussion groups look to support and engage a range of student backgrounds from the art history novice to the to the seasoned connoisseur.
Assessment: Coursework (100%)
[bookmark: 5FIAR001W]Contemporary Fine Art Practice 2.1 Exploration & Development
Module Code: 5FIAR001W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 40
Portfolio required. 
This module is studio based. The aim of the module is to encourage you to experiment and take risks with materials, processes and ideas which you may have encountered in level 4. Within the module your developing body of work is supported by a growing awareness of the need to contextualise and critically evaluate the work you produce, including in relation to Sustainable Development Goals (SDGs). You will be required to attend specific seminars, tutorials and workshops. You will obtain new skills, technical, practical and critical which will support your practice. You will be required to exhibit your work at the end of the semester, give a presentation to your tutor group and discuss your approach and influences.
Assessment: Practical Work (80%), Coursework (20%)
[bookmark: 5FIAR002W]Concepts of Contemporary Art Practice
Module Code: 5FIAR002W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
This module introduces key debates within Fine Art from the 20th-century to the present. It focuses on the theoretical concepts that have influenced visual art practices and the contexts from which they have arisen. It considers the emergence of new art forms, such as performance and video, and current questions concerning more dispersed, relational and research-based practices. A series of lectures, some by visiting speakers, will provide you with an understanding of the relationships these debates have to different areas of practice in contemporary Fine Art.  
Assessment: Flexible Individual Coursework (100%)

Games Art/ Games Design
[bookmark: 5CCGD020W]Collaborative Game Development
Module Code: 5CCGD020W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
This module introduces students to the full development life cycle of video games, looking at the development and management processes required to create a computer game as a team. Students will work in a group to develop a game based on a live industry brief, utilising a carefully managed production cycle. This rigorous approach is central to the skill set of contemporary professional game designers and artists.This module is also designed to prepare students for life after graduation which includes building a sustainable career in the games and creative industries. From developing CVs and career portfolios to understanding intellectual property rights, this module equips students with the knowledge and professionalism required to thrive in their future careers. This work may also be used as a springboard to work experience or a work placement (also possible to take as a sandwich year). Students will be given guidance and support in finding, and applying for, an appropriate work placement.
Assessment: Coursework (20%), Coursework Group Practical (80%)

Graphic Design
[bookmark: 6GPDS008W]Entrepreneurship for Creatives
Module Code: 6GPDS008W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
This module will support students in researching and planning their post-graduation career journey as either a freelancer or by starting a small business in the media, creative and related digital industries. Through the module, students will develop an awareness of commercial opportunities and how to focus their entrepreneurial skills on a chosen field – learning how to develop business ideas and how to present and pitch them effectively. Students will develop a plan to create a start-up business or become a freelancer, learning about personal branding, marketing, project management, budgeting, sustainability and building an online presence.
Assessment: Presentation (30%), Project (70%)
[bookmark: 6GPDS009W]Publishing and Print
Module Code: 6GPDS009W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
In this module students will explore the opportunities and creative challenges of publishing printed formats, from lo-fi to luxury, such as zines, booklets, magazines, artbooks and books. You will be required to pitch, design and publish an outcome that can incorporate writing, illustration, photography, design, typography and layout expressed across a range of possible materials and processes.Working in multi-disciplinary groups, students will fill all roles needed to conceive, develop, populate and produce a publication that channels personal voice, complimented by an appropriate design and format for a specific audience. Skills covering technical, project management, writing, creative & branding components will be supported. The final publication will be an excellent addition to any portfolio. 
Assessment: Presentation Group (30%), Coursework (70%)

Illustration
[bookmark: 6ILLU007W]Designing Narrative Experiences
Module Code: 6ILLU007W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
The module focuses on collaboration with others from different disciplines, to research, explore and experiment with possibilities for expanding storytelling. Through hands-on workshops and critical provocations, students will explore multi-sensory approaches to interactive storytelling, spatial narratives and installation design. Playfulness, speculation and experimentation are encouraged as students work individually or collaboratively to develop proposals and prototypes for a narrative experience.
Assessment: Coursework (30%), Coursework (70%)
[bookmark: 6ILLU008W]Experimental Image Making
Module Code: 6ILLU008W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
Portfolio required. 
This module encourages students to engage with experimental practice as a form of inquiry and research. Students will explore creative processes that push beyond traditional subject-disciplined techniques and methods, embracing risk-taking, innovation, and interdisciplinary approaches. Through practice-based investigation, students will be challenged to develop work that questions boundaries, explores new territories, and opens alternative ways of thinking about their subject discipline and its role in contemporary culture.
Assessment: Coursework (20%), Portfolio (80%)

Music
[bookmark: 4CTAD001W]Creativity and Collaboration
Module Code: 4CTAD001W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
For students who are interested in Arts Business (including music business and other arts).
This module provides induction and understanding of creative and collaborative research practice, assessment processes and group working required in creative practice subjects. The module will introduce students to the University’s commitment to the United Nations’ Sustainability Development Goals (SDGs). Students will be challenged to experiment individually, undertaking contextual and practical research, which will contribute to a significant group project where students will be allocated creative roles in groups working collaboratively. As well as exploring creative processes, the module provides an opportunity for students to gain an understanding of other disciplines, and if they choose, to work with students from other disciplines, or use disciplinary approaches beyond their own course of study. It also introduces them to the wider community of creative practice at the Harrow campus.
Assessment: Project (100%)
[bookmark: 4MUPR007W]Music Production Fundamentals
Module Code: 4MUPR007W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
This module will enable students to gain confidence in using digital tools by learning the fundamentals of music production and developing an individual creative practice & sound. Students will be required to produce industry-standard productions employing bold and innovative methods. Overall, the module will develop digital skills, critical thinking and listening and technical, discipline-related competencies designed to foster creative practice in music. 
Assessment: Coursework Practical (25%), Coursework Practical (75%)
[bookmark: 4MUSH006W]Artist Development in Practice
Module Code: 4MUSH006W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
For students focusing on music performance & musicianship, music production or music business.
This module exposes students to a range of creative practices, analytical skills and psychological strategies that they can feed into their artistic development.
Assessment: Portfolio (100%)
[bookmark: 5MUMN007W]Synchronisation: Music and Brands
Module Code: 5MUMN007W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
For students interested in arts business, including music in film, tv, advertising etc.
Synchronisation involves the licensing and creative use of commercial music by non-music industry businesses in visual products and media (ie. music in advertising, TV, film, video games and online content). Synchronisation along with ‘brand collaborations’ between musicians and brands for online content are an increasingly important income stream for young musicians and producers. As a growth sector in the music industry, synchronisation also offers early career job opportunities for music students looking to work in the music industry. The aim of this module is to teach students the real world creative, legal and business processes involved in a ‘sync’ project and create a portfolio demonstrating the acquisition of such skills.  In addition, students will also undertake a piece of contextual and professional research analysing a ‘brand collaboration’ between an artist and a brand. As well as helping students who wish to purse a career as artists and managers gain competence in dealing in this area, the module also aims to make students ‘work ready’ should they wish to apply for entry level jobs in the synchronisation field. This module is thus relevant to music students on all pathways (performance, production and business/enterprise) but will also be valuable to students studying industries which license and use music creatively (film, TV, media, fashion, games, etc). 
Assessment: Portfolio (70%), Essay (30%)
[bookmark: 5MUPR010W]Applied Production
Module Code: 5MUPR010W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
For students looking to explore music production in more depth.
Portfolio required. 
This module develops students’ technical and creative skills in programming, recording, arranging and mixing contemporary music. Students explore arrangement, vocal production, sound design, and digital audio workstation (DAW) techniques while analyzing current industry trends. Practical projects and collaborative studio sessions are used to identify professional workflows and artistic identity in contemporary music production. 
Assessment: Portfolio (100%)
[bookmark: 6MUMN003W]Data and Analytics in the Music Industry
Module Code: 6MUMN003W
Level 6
Semester 1
Location: Harrow
UK Credit Value: 20
For business focused or creatively focused students who wish to explore data and analytics.
This module provides an introduction to and understanding of the way in which the music industry manages and analyses big data and metrics. Students will explore the use of AI driven algorithms and metrics by major corporations to increase user engagement and will be challenged within the context of a group project to engage in the practical application of user analytics to develop a coherent artist marketing strategy from the perspective of an artist or artist/manager. 
Assessment: Portfolio (60%), Presentation - submissions only (40%)

Photography
[bookmark: 4IMAG017W]Constructing Photographs
Module Code: 4IMAG017W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 40
In this module, students are introduced to the practical, creative, and contextual possibilities of constructing photographic images in the studio and on location using lighting and staging. Through a series of workshops students will be introduced to the fundamentals of exposure and composition using a digital camera, the use of electronic flash lighting, both in the studio and on location, as well as digital workflows; Adobe Lightroom, Adobe Photoshop and printing to create photographic work. Alongside this, students will be introduced to key critical and historical debates and themes in photography through lectures, illustrated talks and seminars with a particular focus on genres such as portraiture, still life and tableau, its context, techniques and application within photography.
Assessment: Portfolio (60%), Coursework (30%), Coursework (10%)
[bookmark: 5CTAD003W]The Self-Directed Brief
Module Code: 5CTAD003W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
This module introduces students to industry norms and practices of identifying, researching and defining a response to a commercial brief or an open call. Students select a brief or a call for submissions from a given set and identify the requirements from the perspective of a potential client or art institution. By researching the chosen brief, students generate a proposal/pitch with professional elements, such as required materials, technologies, budget, and timetable. The prepared proposal acts as the basis for a project in the form of a competition or exhibition entry, or a project potentially submitted to a client. Students learn to present information in a concise and professional manner. The module tests students’ ability to work to industry standards, client-led requirements, and set deadlines.
Assessment: Coursework (30%), Coursework (70%)
[bookmark: 5IMAG019W]Fashion Studio Photography
Module Code: 5IMAG019W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
This module focuses upon creative fashion photography and styling, and fashioned identity and image creation, from a theoretical and practical perspective. You will research and analyse a diverse range of sources around histories of fashion photography, image, and identity, to inform the development of practical projects for fashion editorial.
Assessment: Portfolio (60%), Portfolio (40%)
[bookmark: 5IMAG022W]The Networked Photograph
Module Code: 5IMAG022W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
This module discusses how photographs function in the virtual space. The module consists of illustrated lectures on current photographic practices and critical discussions, combined with relevant practical projects. It enables students to develop an understanding of contemporary issues around the production and distribution of images in the networked environment and to become critical and ethical users of the online space. The networks examined are based on the Internet and include, but are not limited to, social media, artificial intelligence applications, mass media platforms, and online marketing.  Themes addressed will be drawn from contemporary debates and discourses relating to changing technologies, emerging research and departmental expertise. 
Assessment: Coursework (50%), Essay (50%)

Television Production
[bookmark: 4TVPR006W]Switch On: Key Concepts in TV
Module Code: 4TVPR006W
Level 4
Semester 1
Location: Harrow
UK Credit Value: 20
This module introduces some of the foundational concepts, debates, and critical tools of screen studies, with a primary focus on investigating the workings of television and film texts and genres. The module draws on an international range of screen case-studies, spanning historical and contemporary examples. In considering screen genres as ‘cultural categories’, the module also encourages a critical sensitivity to related concerns of representation, equality, diversity and inclusion.  The module launches student thinking in such areas as: the language and grammar of television and film, screen rhetoric, television and film aesthetics and style, debates of screen ‘authorship’ and ‘quality’, the mythic functions of genre, and the textual components of ‘cult’ television and film. More generally, the module introduces students to the importance of scholarship, beginning to develop skills in research-informed analysis and critical reflection on own practice.
Assessment: Coursework Group (50%), Essay (50%)
[bookmark: 5SCRN002W]Understanding Screen Performance
Module Code: 5SCRN002W
Level 5
Semester 1
Location: Harrow
UK Credit Value: 20
Through a combination of academic study and creative experimentation, this module examines screen performance in its many forms. It considers the ways in which screen performance can be defined, interpreted and critiqued. More practically, it develops student skills in understanding the work of screen performers of various kinds, and getting the best from them across a range of screen genres and production contexts.The module explores such areas as: the actor’s craft and the performer’s process, the particular demands of different screen performance contexts, the role of the casting director, creating a casting brief, audition techniques, the ethics of casting (and connected concerns of equality, diversity and inclusion), rehearsal methods, and working with non-actors.This module is of particular value to those students wishing to direct screen performers, to write for screen performance, to cast performers for the screen, or to produce reviews of screen performances.
Assessment: Coursework Group (50%), Essay (50%)
