
	MA Public Relations
ORIENTATION TIMETABLE
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Congratulations on being accepted onto the MA Public Relations course at the University of Westminster. My colleagues and I look forward to working with you and we will endeavour to ensure that your time with us will be creative, exciting and fulfilling.
 
During Orientation week we will go through the course programme with you in detail.  We have arranged a number of activities to help you settle in and prepare for your time with us.  This will include familiarising you with workspaces, who you will be working with, the campus and its community before you start the formal, scheduled learning weeks.  
 
We have included a list of books and other resources that will help you to get a good start in your studies pre-arrival, as well as a note on equipment and materials. If you are extra keen, don’t worry, there will be plenty more later! 
  
Best wishes and welcome to University life. We look forward to seeing you in September.
 
Jon Cope
Course Leader
MA Public Relations


	

	

		Tuesday 17 Sept

	Time
	Event
	Location

	14:00 – 17:00
	Course Welcome Meeting
	Regent Street Campus
W1B 2HW
Room RS 352




	Wednesday 18 Sept

	Time
	Event
	Location

	13:00 – 13:30
	School Welcome Meeting
	[bookmark: _GoBack]Auditorium, Harrow Campus
HA1 3TP

	15:30
	Enrolment
	Auditorium, Harrow

	11:00 – 16:00
	Arrivals Fair (optional event)
	The Forum, Harrow
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