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COURSE LEADER – PAUL DWYER

Welcome to the Westminster School of Media and Communication. Our aim is to prepare you for work in the rapidly changing global media and communication industry, helping you anticipate the changes you will encounter in the workplace. We do this through leveraging our internationally recognised research and our deep industry connections in one of the two pre-eminent global centres for the media. Our cross-disciplinary courses are research-informed, practice-led and based on action learning, and our alumni go on to do great things.  Welcome to the School and I hope you enjoy your time with us.

Michaela O’Brien, Head of Westminster School of Media and Communication.    

	

	

		16 September 2019

	Time
	Event
	Location

	10:00 – 17:00
	Introduction to MA International Business, Blackboard and to the Student Hub
	J1.16
Harrow Campus
HA1 3TP



	18 September 2019

	Time
	Event
	Location

	11:00 – 16:00
	Harrow Student Union Arrivals Fair
	The Forum

	13:00 – 13:30
	College and School Welcome
	Auditorium 

	14:15
	Enrolment
	The Forum




	19 September 2019

	Time
	Event
	Location

	10:00 – 13:00
	Introduction to the British Media 
	A1.04

	14:00 – 15:00
	Campus Tour 
	Meet Outside Auditorium

	15:00 – 16:00
	Introduction to Creative Enterprise Centre
	AG.26

	18:00
	Social Event
	Regents tbc



	20 September

	Time
	Event
	Location

	10:00-16:00
	Tutorials
	A 1.02
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